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1. Who we are and what we do 

2. Market Potential for Greenways in Ireland 

3. What makes a Good Tourism Greenway 

4. Development priorities and promotion 

 

 

 



About Us 
Fáilte Ireland - Our role is to support the tourism industry and work to sustain 
Ireland as a high-quality and competitive tourism destination. We provide a 
range of practical business supports to help tourism businesses better manage 
and market their products and services. 

Tourism Ireland – Responsible for marketing the island of Ireland overseas as a 
holiday destination with representation in 23 markets worldwide.   



Why do visitors choose Ireland?  





Cycling Research Findings – June 2013 

Role of Cycling in Holiday 
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• Cycling enhances the holiday, even if not that important. 

• Attractions & other activities are important to ALL groups 

 

One of a number of physical 
activities 

Not an important part of holiday 

An important part of holiday 

A dedicated cycling holiday 

Don't know 

37% 

32% 

22% 

7% 

2% 

46% 

27% 

19% 

6% 

2% 

Domestic 

Overseas 



Cycling Research Findings – June 2013 

Length of Time Cycling During a Day 

 

 

 

 

 

 

 

 

 

On holiday so don’t want to wear themselves out. 
7 

All  Important Not 
important 

All  Important Not 
important  

1% 1% 1% 

21% 
8% 

25% 
34% 

25% 
38% 

43% 

36% 

46% 

47% 

46% 

47% 

27% 

38% 

23% 
15% 

21% 

13% 9% 
17% 

6% 3% 7% 
1% 

6+ hrs 

4-6hrs 

2-4hrs 

< 2hrs 

Don't 
Know 

Overseas Domestic 



Where does the  

future potential  

lie for Ireland? 



What visitors want 

Cycling, and to a lesser extent walking, are the two 
activities for which greenways will be predominately 
developed. The market research demonstrates, along 
with the already existing growth in these activities, 
there is even greater potential for growth if the 
right type of infrastructure can be developed in 
the right locations and for the right people.  



So what is that? 

• What makes a good cycling tourism destination 

• What makes a good cycling tourism trail 



Cycling Research Findings – June 2013 

Ranking of Destination Attributes 
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Cycling Research Findings – June 2013 

Ranking of Route Attributes 
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Landscape/Scenery 

Traffic-free cycling 

Safety of cycle routes 

Attractive cities/towns 

Access to towns/villages 

Wilderness/away from it all 

Range of other things to do 

Choice of route distances/terrain 
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The 4 S’s for a TOURISM Greenway 

1. Scenic- varied, scenic, open etc 

2. Segregated- traffic free 

3. Safe- flat surfaces and good services 

4. See and Do- activities, attractions and villages 

 



Future Tourism Growth 

Future Growth will be 
focused around: 

• Boosting the appeal of 
Ireland in the 
international travel 
market 

• Adding value to what we 
have already 

• Innovation   
 

 



Strengthening Brand Ireland  

Ireland needs to stand out in 
the very busy international 
tourism marketplace 

 

• Fáilte Ireland has built 
propositions of scale that 
help stand out among the 
competition which is all 
about getting the 
international consumers 
attention 





Hierarchy of Development 

National Trails (Iconic, Motivating- Multi 
day experience) e.g. Coast to Coast 
Greenway, Royal and Grand Canals, 

Barrow Way etc 

Regional Trails & Clusters (0.5-1 day 
experiences)- Connemara Greenway, 
Waterford Greenway, Great Western 

Greenway 

Local Trails (2-3 hours leisure trails)- 
Tralee to Fenit greenway, Carlingford 

greenway, Castlebar-Turlough greenway,  

 



 

1. Media trips 

2. Sales 

3. Capital Funding  

4. Home holidays 

 

 

 

 



Thank you  


