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Spanish Railways Foundation, public, since 1985 

Patronage: its President is the RENFE’s President, and its 

Vicepresident is the ADIF’s President (Railways 

Infrastructures Manager). Members: regional Railways 

Companies, Subway, …. 

Objectives: research, maintenance of the railways cultural 

heritage... and Coordination and promotion of the Spanish 

Vías Verdes / Greenways Programme since 1993  

EGWA General Secretary since 2009 (EGWA Presidency 

1998-2004) 



The “Vías Verdes” in Spain are the result of converting 

disused railways lines into routes suitable for non-motorised 

transport that are as accessible, safe and easy-to-use for 

walkers and cyclists 



 1993:  7.600 kilometres  

 of abandoned railways lines 

 954 stations 

 501 tunnels 

 1.070 bridges  

DISUSED RAILWAYS  LINES AND VIAS VERDES IN SPAIN  

2013:  100 Greenways   

1.995 km          

Operative Greenways 2012 



 

1.-Ministry of Environment : has a specific budget each year for 

building non motorised infrastructures.  

2.-Public Railways Companies : ADIF and FEVE offer their 

abandoned lines, by sale or rent 

Created in 1993, is fruit of the close collaboration between bodies 
of Public Administration:  

3.- Spanish Railways 

Foundation, in charge of the 

promotion, coordination and 

marketing at national level 

since 1993 

SPANISH VIAS VERDES PROGRAMME 



4.- National, Regional and Local Bodies : Areas of tourism, 

employment, health, environment, transport… 

...and the very active collaboration of : 

SPANISH VIAS VERDES PROGRAMME 



     The preservation of the railway heritage is the sign that define 

the Vías Verdes as a very specific and genuine touristic resource 



The Vías Verdes marketing emphasizes their advantages  

in comparison with other itineraries, due to their origin as  

railways: accesible, easy, comfortable … and marvellous 



Impressive heritage, engineering structures and buildings 
Atractif 



Sustenible 
 Recycled Infrastructures : Environmentally friendly 



 Exclusive infrastructures for non motorised users 
Safe 



 Multiusage: allow different type of users  
Infrastructure 



71 Old stations reused for housing touristic facilities: rent a 

bikes, information offices, local museums… 

 

Facilities  



Some of them ares luxury hotels  (****) 



Some others are small charming hotels, youth hotels, 

hostels, caravaning, campings…  



And many old stations are used as Visitors Centers, Tourism 

Offices, local museums, and all types of services for 

greenways users  



Typical products (crafts, food, gifts…) are sold in the stations, 

promoting the local industry  



Management Consortium Tasks : monitoring, reforestation,  

cleaning, replacement of furniture and signposting, etc…  

 

 



Since 1995 more than  3.000 persons have 

participated in training courses and employment 

programs in the Spanish greenways 



Marketing : The main advantage for the Spanish Vías Verdes is to 

have an homogeneous image at national level, like a quality label 

VIAS VERDES PROMOTION BEST PRACTICES 



The Spanish Greenways Programme has a commun logotype, 

name and signposting exclusive of reused old railways lines 

Great help for marketing.  

VIAS VERDES PROMOTION BEST PRACTICES 

The Spanish Railways Foundation is charged of 
the Spanish Greenways Programme promotion 
and communication at national level 

A QUALITY BRAND  



 Vías Verdes Guide: 41.000 books sold 

VIAS VERDES PROMOTION BEST PRACTICES 



  Oficial Roads Map (edited by Ministry of Transports) 

includes the Vías Verdes since 2002 

Vía Verde 

120.000 print copies/year + web 

VIAS VERDES PROMOTION BEST PRACTICES 



Implication of media : indispensable !! 
VIAS VERDES PROMOTION BEST PRACTICES 



VV. del Tajuña 

Newsletter InfoVías Verdes 
(monthly): 21.900 readers 

VIAS VERDES PROMOTION BEST PRACTICES 

ENGLISH VERSION  

Social Media:  
- 10.815  friends on Facebook 
- 2.189  followers on Twitter 



    Television serie about Vías Verdes : “Vive la Vía” 

• 18 episodes of 30 minutes duration, 9 times shown by the public 

television channel (TVE) and by its International Channel 

VIAS VERDES PROMOTION BEST PRACTICES 

VIVE LA VÍA  (9 min. version) in YouTube: 
ww.youtube.com/vivelavia 

Since 2008:  513.268  downloads 

broadcasted in the 
Renfe AVE and  
long distance trains  

http://www.youtube.com/vivelavia
http://www.youtube.com/vivelavia
http://www.youtube.com/vivelavia
http://www.youtube.com/vivelavia
http://www.youtube.com/vivelavia
http://www.youtube.com/vivelavia


  Citizen implication: Key to success 

VIAS VERDES PROMOTION BEST PRACTICES 



    National Vías Verdes Day: 2nd Sunday of May, since1999 

   SRF launch and coordinate with greenways manangers to  

    organize popular activities, with the participation of more 

     than 20.000 persons 

VIAS VERDES PROMOTION BEST PRACTICES 



        

     European Greenways Day (September, in coincidence with 
 the European MobilityWeek) 

VIAS VERDES PROMOTION BEST PRACTICES 



Spanish Vías Verdes Stand in many events : Tourism Fairs, 
Environmental and active sport congress, … : FITUR, INTUR, 
BioCultura, FestiBike, CONAMA ... 

 

 
VIAS VERDES PROMOTION BEST PRACTICES 



2009-2010 “Vías Verdes Passport” organized by the SRF with 
19 Vías Verdes (20.000 copies stamped) 

Miguel Induráin collaborated  
with this campaign 

VIAS VERDES PROMOTION BEST PRACTICES 



The Spanish Vías Verdes marketing give value to their great 
potential as an instrument for the dinamization of: 

• Rural and sustainable tourism 

• Active and healthful leisure in nature 

SPANISH VIAS VERDES PROGRAMME 



The Spanish Railways Foundation-

SRF has developed  (2009-20211) 

the Project “Vías de Empleo Verde”, 

with the aim to promote the potential 

of the Spanish Greenways as niche 

for green employment in rural areas   
SRF has organized a large number  

of workshops adressed to local 

entrepreuners and workers to teach  

them about how to optimise the 

Greenways potential for tourism 

development   
The best pratices detected during the project have 

been collected in a book (only Spanish version), 

avalaible online : www.viasverdes.com 

As well as a video “Vías de Empleo Verde” 



“The Greenways consolidated 

as revulsive for the Sierra area, 

with 100.000 annual visitors”  
Local newspaper cover, and pages 1 
& 2 (11th April 2010) 

“The itinerary of the green employment” 



Numerous local tourism agencies have appeared around 

greenways, and they survive providing services to the 

greenways users :  accomodation, bike hire and repair, guide 

services, transfers … 



Public and private agencies develop tourism and phisical 

activities for all age and capacity on greenways 



...families, schools, recreational clubs, ... 



The local agencies of active tourism use the greenways as 

optimal spaces for environmental awareness campaigns and 

activities, ecological tours, birdwatching… 



Students visits means employment for monitors, guides, bus 

drivers, local restaurants, … 

EXCURSIONES DE

ESCOLARES POR LA 

VIA VERDE



Objective for the Spanish Greenways is to create and consolidate 

a tourism product about greenways…:  

“Greenways Product”   



The main objective of the project is the 

development and consolidation of the 

tourism product “Greenways of 

Europe”, with the purpose of helping to 

establish, promote and market the tourism 

offer of European Greenways. 

 

 In this way the idea is to pass from 

“tourism resource” to “tourism product”, 

through the creation of integrated tourism 

packages based on these trails.  

 

For this purpose the project includes 

initiatives to drive public-private 

collaboration and the integration of micro 

and small local enterprises.  
 
 

Greenways Product - Objectives 



Greenways Product - Partners' Organizations  
Lead partner/coordinator:  

Fundación de los Ferrocarriles Españoles (FFE) (Spain) 

Partners :  
• European Greenways Association (European level) www.aevv-egwa.org   
• Rogaland County Council (Norway) www.rogfk.no 
• University of Central Lancashire. Institute of Transport & Tourism. (UK) 

www.uclan.ac.uk 
• Grupo de Accion Local Polinesine Delta Po (Italy)  www.galdeltapo.it 
• Federazione Italiana Amici della Bicicletta (Italy) www.fiab-onlus.it 
• Comunidade Intermunicipal da Região Dão Lafões (Portugal) www.cimrdl.pt 
• Associação Portuguesa de Corredores Verdes (Portugal) www.apcverdes.org 
• Vidzeme Tourism Association (Latvia) www.vidzeme.com 
• Sierra Greenway Foundation (Spain) www.fundacionviaverdedelasierra.com 
• Madrid Regional Transport Consortium (Spain) www.ctm-madrid.es   
  
Besides, the following Small Enterprises (Spain) 
• Rutas Pangea www.rutaspangea.com 
• Iberus www.iberusmedioambiente.com  
• Deporventura www.deporventura.es 
 

                    14 partners from 6 countries  



Greenways Product project :  

From the Resource …  

 

 

 

… to the Product : 
 
Duration: 18 months 

Budget : 279.950 € 



The cycletourism is a significant market in Europe…and the  

greenways are playing an important role 

 
The analysis  of the main touroperators 
and countries where cycletoruism is 
offered  for holidays, shows thar France 
is by far the most important destination 
for cycle tour operators, followed by 
Austria. 
 
The demand come principally  from 
Germany, Switzerland, The 
Netherlands, France and the UK.  
 
The German cycle tourism market is  
the largest in Europe.  



Over the last few years, the Bett&Bike model has been used 
as a template for similar projects in several European 
countries such as Belgium, Denmark, the Czech Republic, 
The Netherlands and Switzerland 



Afluencia de visitantes por estaciones del año

Invierno

13%

Otoño

22%

Primavera

32%
Verano

33%

Seasonality : Studies in Germany and the UK indicate that for 
cycle tourists and day excursionists, the main season is from 
May until the end of August, with a share of 79% of all trips 
during these 4 months (Trendscope, 2008)  



The Danube Cycle Route (Donauradweg) was developed in 
the early 1980s : 463 km in Austria 

 Between Passau and Vienna 145,000 overnight cyclists and 
146,000 day excursionists were counted in 2010   
The route appears to have reached its saturation phase for 
many cyclists from traditional markets like Austria, Germany 
and The Netherlands, so that new markets need to be sought 
(Miglbauer, 2012). 





Birdwatching is one of the tourism sectors with the highest  

growth rate in Spain 



The European Commission estimates that over 50 million 
people (4 million in Spain) are disabled in Europe, representing 
over 15% of the total population 
Tourism and journeys for disabled people are specifically 

optimal due to the greenways universal accessibility : for 

wheelchairs, …  



…or bicycles for impaired people  

The 50% of disabled people travel accompanied, they are 

“multicustomers” 



Guía de Vías Verdes Accesibles 

Accesible Greenways Guide - online 

(www.viasverdes.com ) 

11 Vías Verdes offer bikes for impaired people 

Info en www.viasverdes.com 

http://www.viasverdes.com/


Seniors are very important market niche for greenways :  

Over 90 million people aged between 55 and 80 live in the EU, 
representing nearly 19% of the total population (Eurostat 2010) 



 Cycle tourists have very similar characteristics across all 
countries. They require a continuous, safe, pleasant route 
with good signage  

     ….That is : GREENWAYS 

 

 



Thanks ! 

Spanish Vías Verdes product,  

European Greenways product,   

…work in progress 

caycart@ffe.es 


